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HOW TO START A CREATIVE BUSINESS: THE JARGON-FREE GUIDE
FOR CREATIVE ENTREPRENEURS

David & Charles. Paperback. Book Condition: new. BRAND NEW, How to Start a Creative Business: The Jargon-
Free Guide for Creative Entrepreneurs, Doug Richard, This book is an invaluable resource for any creative with
a great business idea. Starting your own business does not need to be a complicated and daunting process and
serial entrepreneur, Dragon's Den investor and business educator Doug Richard, shows you how. He sets out a
ten-point plan teaching creatives how to shape their startup business into a success. Written in plain English,
without the dense text and technical jargon of other business books, and illustrated with visual cues to help the
message stick, Doug's practical advice is accessible to all. Real-life case studies are interspersed throughout
from successful creative startups that include, Tatty Devine, Paul Smith, Time Out and LoveFilm, which expand
upon the theory and bring it to life. In 10 chapters, Doug asks the fundamental questions any aspiring creative
entrepreneur must answer. By following the questions from start to finish, and working through the get your
hands dirty activities, you will get the theory first and then apply that theory in a practical way to the real world
and your own business. By the time you reach the last question, you will have the foundation of a very solid
creative business. You will answer: What do we do or need that people need or want? Who is our customer?
Who is our competition? What is our pricing model? And more! Doug walks you through the process for
researching, answering and, ultimately, overcoming the challenges posed by these questions for your own
business plan. Whether you are passionate about craE, design, advertising, antiques, film and video, music,
performing arts, or any other creative field, this fantastic guide will help you start your business today!.
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Related PDFs

Gen u in e]  Wh iteru n  y o u th  selectio n  set:  Y o u  d o  n o t kn o w  w h o  I am                                     
R ao xu e( C h in ese Ed itio n )         
paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking
number will be provided aEer the shipment.Paperback. Pub Date :2012-08-01 Pages: 254
Publisher: rolls of publishing companies basic information title:...
Sav e Do cu men t »   

Th e 32 Sto p s:  Th e C en tral L in e        
Penguin Books Ltd. Paperback. Book Condition: new. BRAND NEW, The 32 Stops: The Central
Line, Danny Dorling, Geographer Danny Dorling tells the stories of the people who live along
The 32 Stops of the Central...
Sav e Do cu men t »   

A  Gh o st in  th e M u sic ( N o rto n  P ap erb ack Fictio n )                
W. W. Norton & Company. PAPERBACK. Book Condition: New. 0393315363 12+ Year Old
paperback book-Never Read-may have light shelf or handling wear-has a price sticker or price
written inside front or back cover-publishers mark-Good Copy-...
Sav e Do cu men t »   

C ro ch et:  L earn  H o w  to  M ake M o n ey  w ith  C ro ch et an d  C reate 10 M o st P o p u lar                                        
C ro ch et Pattern s f o r Sale:  (  L earn  to  R ead  C ro ch et Pattern s,  C h arts,  an d                                
Grap h s,  Begin n er s C ro ch et Gu id e w ith  P ictu res)             
Createspace, United States, 2015. Paperback. Book Condition: New. 229 x 152 mm. Language:
English . Brand New Book ***** Print on Demand *****.Getting Your FREE Bonus Download
this book, read it to the end and...
Sav e Do cu men t »   

H o w  to  Start a C o n v ersatio n  an d  M ake Frien d s              
Simon & Schuster. Paperback. Book Condition: new. BRAND NEW, How to Start a Conversation
and Make Friends, Don Gabor, For over twenty-five years, small-talk expert Don Gabor has
helped thousands of people communicate with wit,...
Sav e Do cu men t »   
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